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Introduction

JlaHHBIE METOIMYECKHE YKa3aHWs MpeaHa3HAYEHbI JUisi OOy4YeHHs] CTYACHTOB
ClleHHAIBHOCTH  «/loMOBeeHHe» W APYrux YNPaBICHUYECKUX CIEHUATIBHOCTEH
YTEHUIO CIENUAJIbHON JUTEPATYPhl KAK CAMOCTOSATENIBHO, TAK U B &y AUTOPUH.

[lenp AaHHOTO METOAMYECKOIO YKA3aHUS — H3YYUThb TEMBI, SIBIISIIOLIUECS
OCHOBHBIMU B CIICLIMAJIbHOCTHU yIPABJICHUS, ITOINOJHUTh TEPMUHOJIOTUYECKUM 3ariac,
a TaKXKe pacUIMpUTh CIOBApHBIA 3amac, pa3BUTh YMEHUS U3BJIEKaTh HEOOXOIUMYIO
uH(bOpMAINIO, aHATU3UPOBATh U CHCTEMATH3UPOBATh €€.

Meronnueckue ykazaHus COCTOSIT M3 IIATM  Pa3/elioB, BKIKOYAOLIMX
CIICLIMAJIbHBIE TEKCThI, YIIPAXKHECHUSI HA OCBOCHUE U 3aKPEIUICHUE JICKCUKH, a TAKKE
IIPOEKTHBIE 3a1aHUS U 33IaHUS IPAKTUYECKOW HAITPABJIECHHOCTH.

B kaxaom paszaene npeaiaratorcsi TEKCThI AJIs1 CAMOCTOSITENIbHOM U ayJUTOPHOU
paboThl C HMCMHOJb30BAHUEM TEXHOJOTUMU DPA3BUTHUS KPUTUUYECKOTO MBIIIJICHUS, YTO
MO3BOJIAET C(POPMUPOBATh y CTYJICHTOB HAaBBIKM PabOThl C TEKCTOM, B Ipymme M
CaMOCTOSITEJIbHO, HE TOJIBKO MPU HU3YYEHWH HHOCTPAHHOTO $3bIKA, HO U APYTHUX
JTVCLUTLUINH.

TekcTsl B pazfenax CONPOBOXKIAKOTCA YHPAKHEHUSMH HAa Pa3BUTUE HABBIKOB
paboThI CO CIIOBapeM, paclIMPEeHUE CIIOBAPHOTO COCTaBa KaK OOLIEyNOTPEOUTENbHOM,
Tak U npodeccruoHanbHOM JeKcuku. Kaxxaplii pa3zen 3aBepiiaeTcs yHnpaKHEHUSIMH
IIPAKTUYECKON HAIPABJICHHOCTH JUIS 3aKPEIUICHUS POUJIEHHOI0 MaTepHaIa.
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1 Unit 1. Family Business Opportunities
1.1 Class work. The family business: a unique institution

1.1.1 Exercise 1. Draw a family tree arranging the following words in a proper
order

Son, daughter, mother, father, sister, brother, grandparents, nephew, niece,
cousin, aunt, uncle, wife, husband, spouse.

1.1.2 Exercise 2. Before you read, make a chart and put down everything you
know about family business

1.1.3 Exercise 3. Divide the class into groups of four to read texts A, B, C, and D.
Then share the information read with the group mates

1.1.3.1 Text A. What Is a Family Business?
Vocabulary Notes:

entrepreneurship — npeanpuHUMaTEIbCTBO;

to strive for - mpuarate yCumaus, CTaparbCs, CTPEMUTHCS;

to pursue - 3aHUMAaThCH Y.-J1., UMETh Ipo(deccuto;

to distinguish - ornuuatk, BEIAETATH, CIYKUTh OTIIMUUTEIIBHBIM MPU3HAKOM;
to keep the books - BecTu OyxranTepckue KHUTH;

to some extent - B HEKOTOPOM CTEIICHM.

One of the routes to entrepreneurship is that of entering a family business. Many
sons and daughters of business owners have the option of joining the firm founded by
their parents or grandparents. Family leaders may, in fact, strive for continuation of a
family business over several generations, thereby creating opportunities for children or
other relatives to pursue entrepreneurship in that business. Young family members
must then decide, often during their college years, whether to prepare for a career in
the family business. This decision should be based on an understanding of the
dynamics of such a business. A number of features distinguish the family firm from
other types of small businesses. Its decision making, for example, involves a mixture of
family and business values.

Family business — a company in which
family members are directly involved in the
ownership and/or functioning

A family business is characterized by ownership or other involvement by two or
more members of the same family in its life and functioning. The nature and extent of
that involvement varies. In some firms, family members may work full-time or part-
time. In a small restaurant, for example, one spouse may serve as host and manager,
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