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AHHOTAUUMU

A. llleBueHko

CoBpemeHHble TEHAEHL UM U MPOTUBOPEUMUS B BbICLLEM O6PA30BAHUM: MAPKETUHIOBAS AUATrHOCTUKA
CraTbs NoCBsALWEHA QHANMU3Y pbIHKA Bbiclero npodgeccuoHansHoro obpasoeanus Poceun. Paccmatpueaetcs cocrosHue
coBpeMeHHoro peiHka obpasosanus. Mocneacteuns pepopm MunHobpHayku u ecrynnenmns Poccun 8 BTO. CrommocTb pbiH-
ka BMNO.

KnioueBblie cnoBa: soicliee npodeccmonansHoe obpasosanme B Poccuu; peivok BINO; pemorpaduueckas cutyaums;
TeHaeHumM Ha peibke BIMO; cnpoc u koHkypeHums Ha peitke BIMO; ecrynnenne Poccum Bo BcemmpHyto Toprosyto opraxm-
saumio.

T. CrenyeHko

MpopaeuxxeHne 6peHaa By3da B cBeTe «NPpU3HAKOB HedddekTuBHOoCTU» (Ha Nnpumepe IODY)

B ouepepHoi pa3 mopepHU3npys obpasosaHue, MuHMCTEpcTBO 0BPA30OBAHMS PELUMNO NMPOBECTU MOHUTOPMHI BY3OB.
NaHHas 3aTes yBeHYanack «Heycnexom» GonbloOro KOnMYecTsa nocneaHux. B pesynstate MoHMTOPUHIG MHOTME BY3bI,
B T. 4. U dunuansl FODY, cranm «ypoeneteopsts npusHakam HeadbekTBHOCTM». Ho npuaHaku HeaddekTHBHOCTU — 3TO
oTHIoAb He HeadPeKTUBHOCT, M aaMMHMCTpaums KODY npeanpmMHMMaeT nonbITKM NpoaBUraTs ceoi 6peHp, B coobiectso
nonb3osartenei 06pa3oBATENbHBIX YCNYT.

KnioueBblie cnoBa: dengepanbHbiit 3akoH 06 06pa30BAHMM; MOHUTOPUHT BY30B; NPU3HAKK HeaddekTmBHOCTH; KOXHbIM
depepanbHbIi yHUBEPCHUTET.

I. FrankmnHa

Poccusa v depepanbHbie okpyra: o6Lme TeHAEHLUY U MHAUBUAYAJIbHbIE 0CO6EHHOCTM SKOHOMUYECKOro
paseuTus (Mo pe3ynbTaTam MOHUTOPUHIA 3a nepuogp, ¢ 1998 no 2010 rr.)

B cratbe paccmatpueatotcs npobnembl ycToMumeoro passutus tepputopuii PO Bo B3aMMOCBA3M € MOPKETUHIOBOM KOH-
uenuuen ynpasneHus skoHoMukor. Onpepensiercs 3Ha4EHUE CUCTEMbI MOHUTOPMHIA ¢eaepanbHbIX OKPYroB B CTPYKType
KOMMNNEeKCHOro perMoHasbHOro MOHUTOPUHra. AHGHH3HPYIOTC9I 06LI.IMe TeHAeHUMU U UHAUBHUAY AJbHbIe OC068HHOCTM pas-
BuTHs Poccnn u bepepanbHbIx OKpyroB no coupuanbHO-3KOHOMUYECKMM M 3KoNorMyeckmum nokasarensm. Mposopures knac-
CMd)MKOLIMﬂ d)enepuanblx OKpPYroB Nno CteneHu COOTBEeTCTBUA U3IMEHEHUAM 3KOHOMMYECKOM CUTyaumu B POCCMH, KakK no
OBLMM TEHAEGHLMSM, TOK M MO YMCNEHHBIM 3HOYEHUAM NOKA3ATENEN.

KnioueBble cnoBa: ycronunsoe passutue; peaepasbHbIM OKPYr; MOPKETUHIOBAS KOHLEMNLMS; PETMOHANbHBIM MOHMUTO-
PMHF; COLMANbHO-3KOHOMMYECKME W IKONOrMYECKME NOKA3ATENM.

WN. Hosukos, B. EpaakoBa

AHanu3 noTpebuUTenbcKUX NPEeAnoYTeHUn B OTHOLLEHUU CAXAPUCTbIX KOHAUTEPCKUX U3AEnuii cneyma-
NU3UPOBAHHOrO HA3HAYEHUs

B cratbe NPOAHANIU3UPOBAHbI I'IOTpeGMTeHbCKHe npeano4YTeHns B OTHOLLEHUU CAOXAPHUCTbIX KOHAUTEPCKUX H3AeJ1Mﬁ, B TOM
YMcne CNeuManM3MpOBAHHOrO HA3HAYEHUs, cpeau xuTenen r. bapHayna Antaiickoro kpas. ObocHoeaHa Lenecoobpas-
HOCTb PACLUMPEHMS ACCOPTUMEHTA CAXAPMUCTbIX KOHAUTEPCKMX U3AENMIH CNELMANTM3UPOBAHHOIO HAO3HAYEHMS, MOATBEPX-
AEHA AaKTyaJIbHOCTb pG3pG6OTKM HOBbIX peuenTyp, coaepXalmx 6H0110rl4‘-|eCKl4 AKTMBHbIE BeLlleCTBd.

KnioueBble cnoBa: cneumanaMpoBaHHbie NpoayKThl; 06OraleHHbIe NPOAYKTbI; COXAPMUCTbIE KOHAUTEPCKME U3AEnus;
6MOHOI'V|"IeCKM AKTHMBHbIE BeLlleCTBd.

M. Kany>ckuii, B. Kapnos

CeTeBble MHTEPHET-KOMMYHMKALUM KOK MHCTPYMEHT MAPKeTHHra

B cratbe paccMaTpmeatoTca OCO6eHHOCTH NPUMEHEHUs CeTeBbIX KOMMYHMKGLIMﬁ Ang NpoABHUXEHNA TOBAPOB B MHTepHe're.
LLinpokoe passuTHE MHTEPHET-TEXHONOIMI NPEBPATMIO COLMANbHBIE KOMMYHUKALIMM B CAMOCTOSITESbHbIM MHCTPYMEHT Map-
KeTUHra. ABTOpr KﬂGCCHd)HLIMp)’IOT M AQHANTU3UPYIOT BO3MOXHOCTHU UCMNOJIb3OBAHUSA CETeBbIX HHTepHeT-KOMMYHHKGUMﬁ
B MOPKETUHIOBOM cpefe.

KnioueBble cnoBa: >1ekTpoHHAsS KOMMEPLMS; MAPKETUHI; MHTEPHET-MAPKETHHT; COLMAnbHbe KOMMYHMKALMM; COLM-
anbHble CeTU; CeTeBbleé KOMMYHUKAL UK.
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SUMMARIES

Dmitriy Shevchenko, doctor of economic sciences, professor, head of chair Marketing and Advertising of the Russian
State University for the Humanities.

Modern Trends and Controversies in Higher Education: Marketing Diagnostics

This article analyzes the market of higher education in Russia. The state of modern education market. Effects of the Ministry
of education reforms and Russia’s accession to the WTO. The market value of HPE

Keywords: higher professional education in Russia, VPO market, demographics, HPE market trends, demand and
competition in the VPO, Russia’s entry into the World Trade Organization.

Tatyana Stepchenko, candidate of Economics, Assistant Professor of Economy and Management Chair, Volgodonsk
Institute of South Federal University

Promotion of a Brand of Higher Education at an Angle of «Inefficiency Criteria» (on an example of South
Federal University)

Trying to modernize the education system once again, Ministry of Education carried out monitoring of higher education.
This event crowned «failure» of a large number of the last. As a result of monitoring many high schools including some
branches of South Federal University steel «satisfy to inefficiency signs». But inefficiency signs are not an ineffectiveness.
The South Federal University’s high management makes attempts to promote the SFU brand in the community of educational
services customers

Keywords: federal law «Education»; monitoring of high schools; inefficiency signs ; brand; South Federal University.

Galina Galkina, Assistant professor, Moscow Institute of State and Corporate governance

Russia and the Federal Districts: General Trends and Individual Features of Economic Development
(According to the Monitoring Results for the Period from 1998 to 2010)

The article considers the problems of sustainable development of territories of the Russian Federation in connection with the
marketing concept in the management of the economy. Author determins the value of the monitoring system of Federal
districts in the structure of the integrated regional monitoring and analyses the General trends and individual features of
the development of Russia and Federal districts on socio-economic and environmental indicators. The article considers the
classification of Federal districts in the degree of conformity changes in the economic situation in Russia both on the General
trends and the numerical values of the indicators.

Keywords: sustainable development; federal districts; marketing conception; regional monitoring; socio-economic and
ecological indicators.

Ivan Novikov, Mineral water, brewing, wine and liqueur-vodka products, drinking water certification expert. LLC «Altay
Branch of Food Stuff and Service Sertification»;

Victoria Erdakova, Professor, Assistant Head of the Chair «General Chemistry and Goods Assessment» Biysk
Technological Institute (branch) Altay State Technical University

Consumer Preferences Analysis to Special-Purpose Sugar Confectionery

Consumer Preferences to Sugar Confectionery including special-purpose one among Barnaul population, Altay region
are under consideration. Expansion of special-purpose sugar confectionery assortment is substantiated; urgency of the
elaboration of new compounding that contain bioactive substance is confirmed.

Keywords: special-purpose food stuff; enriched food stuff; sugar confectionery; bioactive substance.

Mikhdil Kaluzhsky, Ph.D.,associate professor, Department of Economy and Management of Omsk state technical
University;

Valery Karpov, Doctor of Economics, Professor, The director of Omsk branch of Financial University at the Government
of the Russian Federation

Network Internet-Communications as an Instrument of Marketing

The article is about the features of application of network Internet-communications for advancement of the goods. Wide
development of Internet technologies has transformed social communications into the independent tool of marketing. Authors
classify and analyze possibilities of use of network Internet-communications in the marketing environment.

Keywords: e-commerce; marketing; Internet-marketing; social communications; social networks; network communications.
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