MepeiiTv Ha cTpaHuLy ¢ NONHOI Bepcueii»

AHHOTALIUA

B naumnomHoO#l paboTte, B AOCTYmHOM (¢dopme, paccMaTpUBAIOTCS
TEOPETUYECKHE M MPaKTUYECKUEe OCHOBbI (POPMHpPOBAHHMS U  Pa3BUTHUSA
KOPIIOPAaTUBHOM KyJbTYpbl TOCTUHUYHBIX mOpeanpustuil. (Ocoboe BHHUMaHUE
yIeNAeTcs YriayOJIEHHOMY aHaIu3y MpoleccoB  (OPMHUPOBAHUS U PA3ZBUTHS
KOPIIOPATUBHOM KYJIbTYPhl B MEXIYHAPOJHOU U POCCUNCKOU NPAKTHUKE.

IIpenyaratorcst Myt COBEPIIEHCTBOBAHUSA KOPIOPATUBHOW KYJIbTYPHI Ha
0a3e MOATAHOTO BHEAPEHUS WHCTPYMEHTOB (OPMHUPOBAHUS B HCCIEAYEMOI

TOCTHHHUIIC.

Summary

In the thesis, in an available form, theoretical and practical basics of
formation and development of corporate culture of the hotel enterprises are
covered. The special attention is paid to the profound analysis of processes of
formation and development of corporate culture in the international and Russian
practice.

Ways of improvement of corporate culture on the basis of stage-by-stage
introduction of instruments of formation in studied hotel are offered.
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