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AHHOTAUUMU

A. leBueHko

WUctopusa ctaHOBNEHUS U PA3BUTHUS PbIHKA BbICLLIEro Npo¢eccuoHanbHOro o6pasoeaxlus B Poccum

CraTbs NOCBALLEHA UCTOPUM CTAHOBIEHUS M PA3BUTUS PbIHKA BbiCLLEro npodeccuoHansHoro obpasosanus B Poccun. Ae-
TOp BbigEnseT asa ucropuyeckux stana: 1992-2012 rr. mu ¢ 2012 ropa.

KnioueBble CNOBA: pbIHOK BbiCLIEro 06pA30BAHMS; MCTOPUYECKME 3TAMDI; BbiCLiee 06 pa30BaTENbHOE YupeXaeHUe; Map-
KETUHr 06pa30BaTENbHLIX YCNYT.

M. Kanyxckui

MapkeTuHroebie 0CO6€HHOCTU APOMNLUMIIMNUHIA B CUCTEME DJIEKTPOHHOW KOMMEpLUMN

JponwunnnuHr cerogHs CTPEMUTENbHO 3aBOEBLIBAET MIHTEPHET M NpeBpaLLaeTcs B OAMH M3 OCHOBHbIX MHCTPYMEHTOB Map-
KETUHIa B 3NEKTPOHHOM KOMMEpPLMK. B cTaTbe packpbiBaloTcs MOPKETUHrOBbIE 0COBEHHOCTH, MEXAHW3MbI M 3HOYEHKE ApOon-
LWIMANMUHIA B YCNoBMsiX ceTeBoi skoHomukn XXI Beka. ABTOp NpOBOAMT CPABHUTENbHBIM AHANM3 UHCTUTYLIMOHANLHOIO pas-
sutns gponwumnnuura 8 CLUA, Kurae u Poceun.

KnioueBbie cnoBa: 3neKkTpoHHAs KOMMEPLMS; MAPKETHHT; MHTEPHET-MAPKETHHT; APOMNLUMMMMHT; 3EKTPOHHAS TOProBAs.

O. NMNoceinavoBa

ToBapHbIf PpeTULLIN3M KUK KMAPKETUHIOBAS Peniurna»

MpeanoxeH noaxop Kk paccMoTpeHuto ToBapHoro detmwmsma. B cemanTyeckom none deTmwM3Ma BbISIBNEHBI CMBICTIbI,
atpmbyTtupyemsie Tosapam. Onpepgenensl ctunu petuumama u suapl petmweit. Mpeacrasnens kputepum dbetmiua u ceepx-
detmwa. OnucaHel pyHKUMK DETULLIEN, KOMNOHEHTbI OTHOLLEHMS K HUM, MPUYMHBI peTUlum3ma. [onyyeHHble AaHHbIE O TO-
BAPHOM ¢ETHLIM3IME COOTHECEHDI C MHPOopMauuen o nepeobuiTHoM deTnwmame. PeTUWM3IM NPeACTaBneH, C OQHOM CTO-
POHBI, KAK AYTONCUXOTEPANMS, U C APYrOM — KAK OBELLECTBNEHWE COLMANbHBIX OTHOLIEHMM, MOAMEHA AYXOBHbIX LEHHOC-
Tel MATepPManbHbIMM.

KnioueBblie cnoBa: tosapHbii petuiumam; petuw; ceepxdeTtmw; yHkummn dbetmwiei; Buasl petuwei; notpeburensckas
atpubyums.

SUMMARIES

Dmitry Shevchenko, doctor of economic sciences, professor, head of chair Marketing and Advertising of the Russian
State University for the Humanities

The History of Formation and Development of the Market of Higher Education in Russia

The article is devoted to the history and formation of the market of higher education in Russia. The author identifies two
historical stages: in 1992 — 2012 and since 2012.

Keywords: the higher education market; historical stages; higher educational institution; marketing of educational services.

Mikhdil Kaluzhsky, Ph.D.,associate professor, Department of Economy and Management of Omsk state technical
University

Marketing Features of Dropshipping in System of e-commerce

Today dropshipping wins the Internet promptly and transformed to one of the basic tools of marketing in e-commerce.
Marketing features, mechanisms and value dropshipping in the conditions of network economy of the XXI centuryreveal in
article. The author carries out the comparative analysis of institutional development dropshipping in the USA, China and
Russia.

Keywords: e-commerce; marketing; Internet-marketing; dropshipping; e-trade.

Olga Posypanova, Docent of social and organizational psychology department in «kKaluga State University», economic
psychologists, business-trainer

Commodity Fetishism as «Marketing Religion»

Approach to the consideration of commodity fetishism. Meanings, which are attributed goods, are identified in the semantic
space of fetishism. Fetishism styles and types of fetishes teen are determined. Criteria fetish and super-fetish are submitted.
Function of fetishes, attitudes components, causes of fetishism are described. The data about commodity fetishism are
correlated with information about the arhaic fetishism. Fetishism is presented on the one hand as the auto-adolescent
psychotherapy, and the other - as the reification of social relations, replacement of moral values by material ones.
Keywords: commodity fetishism; fetish; super-fetish; fetishes functions; the types of fetishes; consumer attribution.
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