MepeiiTn Ha cTpaHuLy ¢ NOHOI Bepcueii»
ISSN 2071-3762

NMPAKTUMECKUA MAPKETHUHTI N2 8 (246) 2017

Mudopmaums ana MapketuHrosbix Pewenmni

COAEPXAHME

E. Hockosa, I'. Buk6ynaroBa
BﬂHﬂHMe UHTErPUPOBAHHbIX MapPKETHUHIOBbIX KOMMyHHKaLIMl:i Ha pa3BuTuUe

HeMaTepHasbHbIX PECYPCOB NPEANPHUATHI POSHUUHOMN TOPTOBIIH ...veereeveeeeereeeeesneesensees 3
A. TpoyeHko

WUccnepnosaHue noTpebUTENbCKUX NPeAnoYTEHUI Ha PbIHKE MOJIOKA

U MOJIOYHOWM NPOAYKUMH [TPUMOPCKOTO KPS ceveverrrreereerersrvereeereeersrssesesssssssssesssssssanaes 12
H. lembsiHueHKO

MapkeTuHr nepcorana. Ctatbsa 4. UccneposaHue coctaBa, ocobeHHOCTEN
U OLEeHKa 3 PEKTUBHOCTH NPUMEHEHWUS METOLOB U MHCTPYMEHTOB
MapKeTUHra nepcoHana B AeATe/IbHOCTH COBPEMEHHbIX POCCUMCKUX OpraHu3aumi ...... 21

H. MutpoghaHosa, B. [lapiopa
MepcoHan-MapKeTUHT KaK MHHOBALMOHHAS TEXHOIOMHS B PELIEHWH KaLpOBbIX
npo6eM KOMNaHWH MOPCKON TPAHCTIOPTHOM OTPACTH «.eerreeereeeereeeiseeasescseessseessssseseenns 32

I'. TumoxuHa, T. CbicoeBa, T. XygasakoBa
WccnepoBaHue poccuiickoro pbiHKa private banking: aHanus noptdenbHbIx
CTPATETHUM DAHKOB ..eeeeerveeeerrereeesureesssseeeessseseesssseessssesssssessssssssessesssssssesssssssssssassessasesssas 31

PEAAKLMOHHbIA COBET

Bawmupor Ucnam XanuposBuuy, npodeccop, K. 3. H., AeKAH PAKyNbTETA MAPKETMHIA, TOProBan
1 TAMOXeHHOro fena [JoHeLKoro HaUMOHANBHOFO YHUBEPCUTETA 3KOHOMMKM M Toproenn M. M. Tyran-
BapaHosckoro, akagemmk Akagemnm DkoHoMmuecknx Hayk YkpauHsl, r. JoHeuk, YkpauHa;

TFanuukuit Ebum Bopucoeuy, k. 3. H., HauanbHuk JTabopatopun aHanusa paHHbix MHctutyTa PoHpa
«O6wectseHHoe MHenne» (MHPOM), poueHT kadbeapsbl MapkeTHHra dbrpmbl pakynsTeTa MeHepxmeHTa
HWY Beiclas wkona skoHOMKMKH, I. Mocksg;

IF'eozpeHko Anekcanapa HukonaeeHaq, k. 3. H., renepanshbii gupektrop AO «HM®P «CoumansHoe
paseutue» r. Jiuneuk;

Kany>xckuit Muxaun JleoHmnposuy, k. ¢. H., uneH nbanm mapketonoroe, aupekrop PO®P «Donp
perMoHanbHoM crpaternu passutusy, r. OMck;

Kpaciok UpuHa AHaTOnbeBHQ, 4. 3. H., npodeccop, 3am. aupekTopa «Beicluen wkonsl BHyTpeHHeN
v BHewwHel Toprosnu» no HNP, UHcTuTyT npoMbiLLneHHOro MeHeaXMEHTA, 3KOHOMMKMU U Toproenu, CaHkT-
MNetepbyprckuit nonutexHuueckui yHmsepcutet lMetpa Benukoro, nouetHsiit paboTHUK Bbicwero
obpasosanus, Cankr-lMetepbypr;

Maxapos AnekcaHap MuxannoBuu, npodeccop, A. 3. H., 3aCNyXEHHbIA SKOHOMUCT YAMYPTCKOM
Pecny6nmku, npodeccop kadeapbl ynpasneHus cCoumanbHO-3KOHOMUYECKUMM CUCTEMAMM YAMYPTCKOrO
rocyfapCTBEHHOrO yHUMBEPCUTETA, 3aM.aupekTopa MHcTUTyTa akoHOMMKM M ynpasnenus Yal'Y
No MEeXAYHOPOAHbIM CBA3SM, T. MxeBck;

Huxvwkux Banepuit BuktopoBuy, npodeccop, a. 3. H., 4neH [Mnbaum MapkeTonoros, aMpekTop
Y4e6HO-Hay4YHOro LEHTPa Mo NEepenoAroTOBKE M MOBLILEHMIO KBAAMGUKAUMM PABOTHUKOB BbICLLEN
wkonsl (POY um. IB. Mnexaroea), r. Mockea;

HsaBpo [LXypo, g. H., fekaH u ocHosaTenb 3arpebckoi LWKonbl SKOHOMMKM U MeHeaxmeHTa (3LLUSM),
r. 3arpe6, Xopeatus;

NapamoHoBa TatbaHa HukonaeBHa, npodeccop, A. 3. H., npodeccop kapeapbl MAPKETUHrA
1 peknamsl, Poccuitcknin rocyaapcTBeHHbIM FyMAHUTAPHBIM yHUBEpcHuTeT, r. Mockea;

MnaroHoBa Haranba AnekceeBHa, npogeccop, A. 3. H., IPOPEKTOP MO HOYYHO-UCCNEROBATENLCKOM
pabote PIYTuC, r. Mockea;

Xépuwren XaHc, npodeccop, a. H.,, POPAM - UnctutyT npuknapHoro mapketutra, YHusepcuter
XoeHnxamwm, r. LLrytTrapt, lepmanms;

LWeByeHko Amutpuii AHaronbeBuY, npodeccop, A. 3. H.,, MOCKOBCKMI NOAUTEXHUYECKUH
yHMBepcuTeT, noueTHbiit uneH Mnbanumu mapketonoroe (M), akcnept peknamer Accounaumm
KommyHukauponHbix Arentcrs Pocenn (AKAP), r. Mocksa.

MepeiiTn Ha cTpaHuLy € NOHOI Bepcueii»

YYPEOAUTENDb U USOATESb:
000 «AreHtctBO BCI Marketing»

PEOAKLNA:

CypeH puropsiH (. pegakrop)
TatbsaHa YyauHa (3aM. r. pea.)
Banepus Muxaniok

Muxaun KpaeBcKui

KopPPEKTOP:
3aut ConomaxvHa

AQPEC PEOAKLNN:

105275, Mocksa,

npocn. byaeHHoro, a. 39, kopn. 3
Ten. pegakuumum:

8(903) 118 9759

E-mail: suren@bci-marketing.ru
http://www.bci-marketing.ru

W3paHue 3aperncTpupoBaHo

B loc. Komutete PP no neyatu.
CBWAETENbCTBO O perucrTpalmu

N2 016349 o7 11.07.1997 .
MNepepernctpmpoBaHo

B MuHuctepctee P® no genam nevatu,
TenepagMoBellaHnUs U cpescTB MaccoBOM
KOMMYHUWKaU1H.

CBWAETENbCTBO O perucrTpaumu

MU Ne 77-11651 ot 21.01.2002 1.

U3paetcs ¢ aHBapsa 1997 r.
BbIXOAWT eXeMecsuHo.

Tupax 900 3K3.

OTneyaTtaHo B Tunorpadumn
«AMA-Mpecc» (r. MocKBa)

PacnpocTtpaHsieTcs No NoAnucKe.
MoANUCHBLIE UHAEKCHI:
48668 — Katanor «Pocnevyatb»

lMoanucka Yepes NoAnUCHbIE areHTCTBa

«Ypan-lNpecc» — www.ural-press.ru
«All fenosas npecca» — www.delpress.ru
«MK-MNepuroanka» — www.periodicals.ru

MNMoanucka B ctpaHax CHI
no Kartanory «Pocneyartb»

Moanucka Yepes peAaKuMio: BbichaTb
3asBKY MPOU3BOSIbHOW HOPMbI

C yKa3aHueM TpebyeMbix HOMEPOB UK
nepuogna noanucKu.

MaTtepuansl agnga nyénvkauuu
npUHUMaloTcA

TONbKO B 31IEKTPOHHOM BUAE.
lepeneyaTKka (B TOM Yyucne
ny6nnkauma B UHTeEpHeETE)
MaTtepuanos TO/IbKO

C paspelleHns peaaKkLmm.


https://rucont.ru/efd/397545
https://rucont.ru/efd/397545

MepeiiTv Ha cTpaHuULy ¢ NONHOI Bepcueii»

«MpakTuyeckuin mapkeTuHr» N2 8 (246). 2017

ISSN 2071-3762
PRACTICAL MARKETING (Prakticheskiy marketing), no. 8, 2017

CONTENTS

FOUNDER AND PUBLISHER:
“Agency BCI Marketing” Ltd.

E. Noskova, G. Bikbulatova . . .
Integrated Marketing Communications Influence on Development Suren Grigoryan (chief editor)
grat ing P Tatyana Chudina (dep. chief ed.)
of Retail’s Intangible RESOUICES .......uueiiiieiiiieieieiiirireeeeeeecrneeeeeeescsneeeeeesenns 11 Valeria Mikhaluk
Michael Kraevskiy
A. Trotsenko

Consumer Preferences Research in the Milk and Dairy Products Market
Budennogo prospekt,

of Primorsky K 1 eeeeeiiriiieeeeeeeereneiireeeeeeeeraraaseeeeeeeeeesssssssssesessesssssssnssseseessnnes 20 building 39, housing 3
Moscow, Russia
N. Demyanchenko 105275

S:alx:j‘fffMa;I.'keting. Afrltvilclfh4.dComZ?rsitilon,fP;;:qu:tal\t;:tie; ?.nd Estimation Tel.: +7 (903) 118 9759
9 ec |venes§o € 9 s.an ools ot >ta arketing E-mail: suren@bci-marketing.ru
in Modern Russian OrganiZations ........ccceeveeeecveeeessveesesseesssrsneessseessseesssssesses 31 http://www.bci-marketing.ru

N. Mitrofanova, V. Dyadyura
HR marketing as Innovative Technology in Resolving Personnel Problems
of the Marine Transport Industry COmMpPanies .......ccccvvvereeeieeerrrneeeeerescsnineeeeenns 36

G. Timokhina, T. Sysoeva, T. Hudyakova
Research of the Russian Private Banking Market: Analysis
Of Bank Portfolio Strate@gies ...ciiiecccvreeeeieeeeiiereeeiecsrireeeeeeeessneeeeesssssnsseessessnnns 44

EDITORIAL BOARD

Bashirov Islam Halidovich, Candidate of Economics, professor, dean of faculty of marketing, trade and customs affairs of Donetsk national
university of economics and trade named after Mykhayilo Tugan-Baranovsky, Academician of Academy of Economic sciences of Ukraine; Donetsk,
Ukraine;

Galitsky Efim Borisovich, Candidate of Economics, chief of Laboratory of the analysis of data of Public Opinion Fund, associate professor in
Marketing Department Faculty of Management of Higher School of Economics, National Research University; Moscow, Russia;

Gvozdenko Alexandra Nikolaevna, Candidate of Economics, Director of Non-State Retirement Fund «Social Development»; Lipetsk, Russia;

Kaluzhskiy Mikhail Leonidovich, Candidate of Philosophy, Director of Russian Regional Fund «Fund of Regional Strategy of Development;
Omsk, Russig;

Krasyuk Irina Anatolyevna, Doctor of Economics, Professor, Deputy Director of «Higher School of domestic and foreign trade», the Institute
of Industrial Management, Economy and Trade, Saint Petersburg State Polytechnic University, honored worker of higher education, Saint-Petersburg,
Russia;

Makarov Alexander Mikhaylovich, Doctor of Economics, Professor, Distinguished Economist of Udmurt Republic, Professor of the Department
of Management of Social and Economic Systems, Udmurt State University, Deputy Director for the International Relations, Institute of Economics
and Management, Izhevsk, Russia;

Nikishkin Valery Viktorovich, Doctor of Economics, Director of Educational and scientific center on retraining and professional development
of high school professors (Plekhanov Russian University of Economics); Moscow, Russia;

Njavro Djuro, PhD, Dean and Founder of Zagreb School of Economy and Management (ZShEM); Zagreb, Croatia;

Paramonova Tatyana Nikolaevna, Doctor of Economics, Professor at the Department of Marketing and Advertising, Russian State University
for the Humanities; Moscow, Russia;

Platonova Natalya Alexeevna, Doctor of Economics, Professor, Vice-Rector for Researches of Russian State University of Tourism and Services;
Moscow, Russia;

Hoerschgen Hans, Doctor of Science, FORAM — Applied Marketing Institute, University of Hohenheim, Stuttgart, Germany;

Shevchenko Dmitriy Anatolyevich, Professor, Doctor of Economics, Moscow Polytechnic University, Honorary member of Guild of marketers
(GM), expert on advertising in Association of Communication Agencies of Russia (ACAR); Moscow, Russia.

Ten.: 8 (903) 118 9759

MepeiiTn Ha cTpaHuULy € NONHOI Bepcueii»


https://rucont.ru/efd/397545
https://rucont.ru/efd/397545

