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AHHOTAUUMU

A. leBueHko

UccnepoeaHue noTpeburenbckoro NoBefeHns KPynHbIX CErMEHTOB pbiHKa B Poccun: nokoneHueckuii
noaxopn

D70 CTATBA KACAETCS UCCIE[OBAHMS MOBEAEHUS NOTPebUTENe KOK LLEHHOCTHO-OPUEHTUPOBAHHOM NPAKTUKE y4acTus 6osb-
wmMx rpynn niogei (nokonenui) B notpebnenmn. Hapacranue npoueccos noctMHaycTpuanusaumm B Hawem obiiecTeeH-
HOM PA3BMUTHM, CTOBAT NEpes TEOPETUKAMM M CMELMANUCTAMU MOPKETMHIA HEOBXOAUMOCTb UCCEAOBAHMS COLMANbHBIX
dbeHoMeHOB NOTPebUTENbCKOro NOBEAEHUs, KOTOPble AEMOHCTPUPYIOT BonbluMe rpynnbl (CEerMeHTbl PbiHKA) HaceneHus,
KOKMMM SBAISIOTCS MOKONEHMS.

KnioueBble CNOBA: nokoneHYeckuii noaxopa; nokoneHus «6ebu-bymepcy»; mogenm notpebneHuns NoKoNeHUM; CoupuanbHas
ctpatudmKaums; coumonorus notpebneHns; NoCTMHAY CTpManbHoe obLecTso; NoTpebuTensckoe NoBeaeH1e; COLMAbHO-
nemorpaduueckmii U ncmxorpadryeckuii AHANKU3bI peIHKA NoTpebnexus.

O. CuHakoBa

MopenupoeaHue pa3euTus NpeanpUATHIA NPOMBILLIIIEHHOCTU HO OCHOBE UCMOJIb3OBAHUS PEeCypPCHOro Nno-
TeHuuana notpeburenen

B cratbe onucana paspaboTaHHas MOAENb YCTOMYMBOrO PA3BMTUS NPEANnpUsTMS HO OCcHOBE 3¢ PEKTUBHOro MCNonb3oBaA-
HUS PecypCcHOro noTteHuuana notpebutenei, NnpuseaeHsl Pe3ynbTaThl UCCIEAOBAHWUS NPEANPHUATUIA MPOMBILLIEHHOCTH
Kupoeckon obnactn, nposegeHHoro Ha 6ase aaHHoi mopenu. MokasaHo, YTO ycTOMYMBOE PA3BMTME MPOMBILLAEHHBIX
npeanpusTUI CBA3AHO € 3¢ PEKTUBHOCTIO MCMONb3OBAHMS PECYPCHOro NoTeHuuana ux notpeburenein. Coenawsl npegsa-
puTenbHblie BoiBogbl 06 3¢ PEeKTUBHOCTU MHCTPYMEHTOB paboThbl C pECYPCHBIM NOTEHLMANOM NoTpebuTenei ¢ nosmumii obec-
nevyeHUs YCTOMYMBOrO Pa3BUTUS MOCTOBLUMKOB.

KnioueBble cnoBa: npomsineHHoe NpeanpusTUe; yCTOHYMBOE PA3BUTHE; PECYPCHBIM MOTEHUMAnN.

M. Kanyxckni

UHHOBALMOHHBbIE GOPMBI NPOAK B 3NIEKTPOHHOK KOMMEpPLUUMN

CraTbsi 0 TpaHCHOPMALMM AUCTAHLMOHHBIX MPOAAX B YCIOBUSIX 3NIEKTPOHHOM KOMMEPLMU. ABTOP KInaccudpuumpyeT 1 aHa-
NM3MpYeT 0COBEHHOCTM HOBbIX METOAOB SIEKTPOHHbIX MPOAAX B BUPTYANbHOM cpepe.

KnioueBblie cnoBa: s3nekTpoHHAs KOMMEPLUUS; MHTEPHET-MAPKETUHT; MHTEPHET-NPOAAXM; MHTEPHET-AYKLMOH.

A. CanbHuKoB

UccnepoeaHue 3aBMCMMOCTM 30MEYAEMOCTU HOPYXXHOW peKsiaMbl OT GpAKTOpA BpeMeHU

CraTbs NOCBALLEHA YCTAHOBNEHUIO 3ABMCMMOCTH 30MEYAEMOCTH HOPYXHOM PEKNIaMbI OT PpAKTOPOB BpeMeHH (NnpoaHanu-
3UMPOBAHbI FOAMYHAS, HEAENbHAs U CyTo4Has ce3oHHocTH). CornacHo OpUrMHANBHOMY ABTOPCKOMY Noaxofy 3ameuae-
MocTb BeipaxeHa Yepes kpueble Pepxionbera (M3BeCTHBIE TAKXE, KAK IOTUCTUHECKME KPUBbIE MK curmomasl). Uccnepo-
BaHMe 6A3MpyeTcs HA YeTbIpex NOMEBbIX 3AMEPAX 3AMEYOEMOCTH, NPOBEAEHHbBIX OBTOPOM B MOE — MIOHE M ceHTabpe —
okTab6pe 2011 ropa B pocnasne. CaenaHbl HeKOTOpbIE BLIBOABI, KACAIOWMECS MEAUAMIMEPEHMIA U ONpPeAeneHHUs ONnTH-
ManbHOro CPOKA PA3MELLEHMs HOPYXHOM peknaMsl. CTaTbs aagpecyeTcs KaK Hay4HbIM PABOTHUKAM, CBA3AHHBIM C U3yYe-
HMEM MAPKETMHIA, TAK M NPAKTUKAM PEKIIAMbI U MAPKETHHIA.

KnioueBble cnoBa: HapyXHas peknama; MeAMAN3MEPEHMS; KONIMYECTBO KOHTAKTOB; 3AMEYAeMOCTb peknaMsl; 3¢ dek-
TUBHOCTb PeKIaMbl; Kpueblie PepXIonbCTa; NOrUCTMYECKME KPUBbLIE; CUTMOMADI; FOAMYHAS CE30HHOCTb; HEAENbHAs Ce30H-
HOCTb; CYTOUYHAS CE€30HHOCTb.

Ten./dakc peaakuyuum: (495) 365 0255

MepeiiTn Ha cTpaHuULy € NONHOI Bepcueii»


http://rucont.ru/efd/194062
http://rucont.ru/efd/194062

MepeiiTv Ha cTpaHuULy ¢ NONHOI Bepcueii»

SUMMARIES

Dmitry Shevchenko, Ph.D., Professor. Head. Univ. marketing and promotion of the Russian State University for the
Humanities

The Study of Consumer Behavior of Large Segments of the Market in Russia: Generational Approach
This article refers to the study of consumer behavior as a value-oriented practice of participation of large groups of people
(generations) in consumption. The growth process post industrialization our social development, pose theorists and marketing
professionals need to study the social phenomena of consumer behavior, which show large groups (segments) of the
population, what are the generation.

Keywords: generation of «baby bumers»; consumption patterns; sociology of consumption; social stratification;
postindustrial society; consumer behavior; socio-demographic and psychographic analysis of the market consumption;
generational approach.

Olga Sinyakova, competitor of a scientific degree, Chair of management of social and economic systems, Institute of
economy and management, Udmurt State University

Simulation of Development of the Industrial Enterprises on the Basis of Use Consumers Resource Potential
The article demonstrates the model of company sustainable development based on the effective use of consumers resource
potential. The research findings from companies in Kirov region are also identified. The research results revealed that
sustainable development of industrial companies is related to the effective use of resource potential of their consumers. The
conclusions for effective tools for consumer resource capital are made in the context of supplier sustainable development.
The conclusions are based on direct expert judgments and the analysis of correlation between tools use and achievements
of sustainable development

Keywords: industrial enterprise; sustainable development; resource potential.

Mikhail Kaluzhsky, Ph.D.,associate professor, Department of Economy and Management of Omsk state technical
University

Innovative Forms of Sales in the e-Commerce

Article about transformation of methods of remote sales in the conditions of e-commerce. The author classifies and analyzes
features of new methods of electronic sales in the virtual environment.

Keywords: e-commerce, Internet-marketing, Internet-sales, Internet-auction.

Alexander Salnicoff, assoc. prof., PhD, Yaroslavl branch of MESI

Paying Attention to Outdoor Advertising in Response to Time Factor

The paper concerns finding of dependencies of paying attention to outdoor advertisingin response to different factors
related to the time (annual, weekly and daily seasonality have been analyzed). Due to original author’s approach outdoor
ad detection function has been presented as a kind of Verhulst’s curve (also known as logistic curve or “sigmoid”). The
study based on four field researches kept by an author in May — June and September — October 2011 in Yaroslavl. Some
conclusions related to media measurement and optimal ad place rent period have been done. The paper is addressed both
researcher involved in marketing studies andadvertising/marketing professionals.

Keywords: Outdoor advertising; media measurement; number of impressions; advertising detection; advertising efficiency;
Verhulst’s curves; logistics cureves; sigmoids; annual seasonality; weekly seasonality; daily seasonality.
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