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AHHOTAUUMU

M. Kanyxxckuni

TpaHchopmaLus MapKeTUHIA B 31IEKTPOHHOW KOMMEPLUMN

Crartbs o TpaHcdhopMaLMM TEOPUM M NMPAKTUKM MAPKETUHIA B YCNIOBMSX 31EKTPOHHOM KOMMEPLIMM M CETEBOI SKOHOMMKM.
ABTOp paccMaTpuBaET MHTEPHET-MAPKETHHT KOK CAMOCTOSITENbHbIM BUA MAPKETUHIA B BUPTYQSIbHOM KOMMYHMKATMBHOM
cpene. OCHOBHOM Te3MC CTATbM: BUPTYQnbHAS CPeAa onpeaenseT TPaHCPOPMALMIO MOPKETMHIA, U3MEHSIS METOAbI, NPU-
OPMTETbI M CTPYKTYPY CHAYQnA NPAKTUKM, O 3aTEM TEOPMM MAPKETUHIA.

KnioueBble cnoBa: snekTpoHHAs KOMMEPLMS; MAPKETUHT; MHTEPHET-MOPKETHHT; KOMMMIEKC MOPKETHHIA.

A. UsaHoB

Crparerus mapkeTuHra Kak ¢akTop KOHKYPEHTHOro NpeuMmyLLecTBA CNOPTUBHBIX OPraHU3aLmi

B cratbe onpepensieTcs ponb MAOPKETUHIA B AESTENbHOCTU CMOPTMBHBIX OpraHnsauni. Paccmarpueaercs cywHocTs 1 co-
Aep)KOHHe CTpOTeI’MM MOpKeTHHI’Q, HGI'IpQBHeHHﬂ ee peanuacunu. MCCHeHYIOTCSI KOHKYpPE€HTHble I'IpeMM)’LIJ,eCTBCI MUCNOJIb-
30BAHMS MOPKETHHrA.

KJ'IIO'-IeBI:Ie cnoBa: CTpOTeI’Mﬂ MOpKeTMHI’Q,‘ CI'IOpTMBHGﬂ OpFGHMBGLI,HSI; CI'IOpTMBHbIﬁ MOpKeTMHI’; KOHKYpPE€HTHbI€ npe-
HM)’I.IJ,eCTBQ.

O. CaneeBa

CermeHTaums pbIHKOB NOTPE6GUTENBCKUX TOBAPOB U MOTUBALUS NOTpe6uTenei npm BbiIbope MONOYHOMN
npoaykKuum

B aaHHOM cTaTbe ONMUCBIBAETCS CErMEHTUPOBAHWME PEFMOHANBHOMO PLIHKA MOMIOKA M MONOYHOM npoaykumu. MpoeoguTces
cermenTuposanue no P. Kotnepy, koTopoMmy cnepytor MHOrME MOPKETONOMM, 34€Ch YKA3bIBOETCS, YTO NPOoLecc pasbuekm
notpebuTeneit Ha rpynnbl NPOBOAMTCS HA OCHOBE PA3NMUMIA B NOTPEBHOCTAX, XOPAKTEPUCTMKAX M noBeaeHun. Mcnonbay-
eTcs Hanbonee M3BECTHAS MEPA COMNIACOBAHHOCTH MHEHWI FPYMMbI UL, AUCNEPCHUOHHBIM M SHAPONMIHBIA KO3 ULMEHTDI
KOHKOPAALMH.

KnioueBble CNoBa: cerMeHTaums; pbIHOK MONIOKA M MOJIOYHOM NPOAYKUMM; K03PDULMEHT KOHKOPAALMMU.

O. BoHaapeHko

MaTpuua ouleHKU YPOBHS CTPATENMYECKOrO MAPKETUHIOBOTO YNPABJIEHUS B Cy6beKTAX PbIHKA (HO npu-
Mepe notpe6urenbckoii koonepauuu Pecny6nuku Benapycs)

OueHKa ypOBHSl CTPATErMYECKOro MAPKETUHIOBOTO YNPABAEHMs B CybbekTax X03sMCTBOBAHMUS NoTpebuTenLckon koone-
pauMK B CTATbE MPOBEAEHA C MO3MLMIA CUCTEMHOTO AHANM3A.

B ny6nmkaumm paccMaTprBaeTcs Mcnonb3oBaHMe Ansi 060CHOBAHMS BIBOPA CTpATErMYeckMX MOPKETMHIOBBIX HaNpasne-
HUIA PA3BUTUS OPrAHM3ALMIA MHOFOMEPHOTO OHANM3Q, BKITIOYAIOLLETO NPUMEHEHUE GAKTOPHOTO, KOPPENSLIMOHHOTO 1 KNa-
cTepHoro aHann3sos. Takoi noaxopa cnyxuT paspabotke 6onee 060CHOBAHHbIX PEKOMEHAALMI MO YBENUHEHHUIO COBOKYN-
Horo o6bemMa AesTenbHOCTH OpraHM3aumii notpeburensckoi koonepaumu Pecnybnuku benapyce, a cnegoearensHo, no-
BbILUEHMIO 3P PEKTUBHOCTU UX AEATENLHOCTH.

KnioueBbie cNoBa: cHcTeMHBbIM QHANK3; CTPATErMyeckue HaNPABAEHUS PA3BUTHS; CTPATErMYECKOE MAOPKETMHIOBOE YNpaB-
newue.

A. SnepHas

Oco6eHHOCTH NPeaKPU3UCHOrO PA3BUTUS POCCUICKOro PbIHKA FOTOBOM OAEeXXAbl, 06YBU U aKCECCYapoB
M cTpATerMm aHTuKpusucHoro passurtusa B 2012-2013 rogax

B cratbe packpeieaioTcs 0co6eHHOCTM 3KOHOMMHYECKOM KOHBIOHKTYPbI pbIHKA FOTOBOI ogexabl, 06ysu U akceccyapos B Poc-
cun m B Mupe B 2012 ropy, npueoautca obocHoBaHUe Nnpubnaunxaiowerocs sameaneHmns Aenosom aktmeHoctu. [axa o6-
LA XaPAKTEPUCTUKA NPOMU3BOACTBEHHBIX cTpaTerui esponeitcknx THK MHaycTpum Mogapl B KOHTEKCTE BO3MOXHOCTEMN NpU-
MeHEHMs UX MOBUPMKALMM KAK OHTUKPU3UCHBIX MEP HO COBPEMEHHOM 3Tane.

KnioueBble C/IOBA: MHAYCTPMS MOAbI; PbIHOK FOTOBOM oaexabl, 06yBU U aKCceccyapos; onTMMM3aums usgepxek; THK
MHAYCTPUM Moabl; MogHble koHrnoMepartsl; LVMH; PPR Group; Zara; H&M; Gucci; Hermes.

Ten./dakc peaakuyuum: (495) 365 0255

MepeiiTn Ha cTpaHuULy € NONHOI Bepcueii»


http://rucont.ru/efd/194059
http://rucont.ru/efd/194059

MepeiiTn Ha cTpaHuLy ¢ NOHOI Bepcueii»

SUMMARIES

Mikhail Kaluzhsky, Ph.D., associate professor, Department of Economy and Management of Omsk state technical
University

Transformation of Marketing in the E-commerce

The article is about transformation of the theory and practice of marketing in the conditions of e-commerce and network
economy. The author considers Internet-marketing as an independent kind of marketing in the virtual communicative
environment. The basic thesis of the article: the virtual environment defines marketing transformation, changing methods,
priorities and structure at practice and then theories of marketing.

Keywords: e-commerce; marketing; Internet-marketing; marketing-mix.

Andrey Ivanov, Graduate student, St. Petersburg Institute of Management and Law

Marketing Strategy as a Factor of Competitive Advantage Sports Organizations

The article defines the role of marketing in the activities of sports organizations. The essence and content of the marketing
strategy, the direction of its implementation. Investigated the competitive advantages of the use of marketing
Keywords: marketing strategy; sports business; sports marketing; competitive advantage.

Olga Saleeva, graduate student of economic theory and sociology, Federal State budget edu-cational institution of
higher professional education «Don State Agrarian University»

Segmentation of the Markets of Consumer Goods and Motivation of Consumers at the Choice of Dairy
Production

In given article segmentation of the regional market of milk and dairy production is described. Segmentation on F.Kotler on
whom many experts in marketing follow is spent, here it is underlined, that process of breakdown of consumers on groups
is spent on the basis of distinctions in requirements, characteristics and behaviour. The most known measure of a coordination
of opinions of a group of persons is used: dispersive and entropy coefficients of concordance.

Keywords: segmentation; the market of milk and dairy production; coefficient of concordance.

Oksana Bondarenko, graduate student, Russian State Trade-Economic University

Matrix of the Level Assessment of the Organizing Strategic Marketing Management (on the Example of
Consumer Cooperative Organizations of the Belarus Republic)

The level assessment of the organizing strategic marketing management in subjects of managing consumer cooperative
organizations has been carried out from the positions of the systems analysis in the article.

The approach of using the multidimensional analysis in the course of analyzing the strategic marketing directions of
development of the organizations, including application of factor, correlation and kluster analyses for the purpose of
development of recommendations to increase the total volume of the activities of the consumer cooperative organizations
of the Republic of Belarus, and, therefore, to increase the efficiency of their functioning has been given in the work.
Keywords: system analysis; strategic directions of development; strategic marketing management.

Daria Yadernaya, Managing Director at Esper Group, leading fashion consultancy in Russia and CIS, in pursuit of PhD
in World Economy at MGIMO University (Moscow State University of International Relations)

CFA Market in Pre-Crisis Environment and Counter-Crisis Strategies of Development for Fashion in 2012-
2013

The article highlights economic environment in the CFA market in Russia and globally in 2012, gives a case for a coming
slowdown. Production strategies applied by European fashion multinationals are described to prove they might be currently
adapted to be used as anti-crisis measures.

Keywords: fashion industry; CFA market; cost optimization; fashion multinationals; fashion conglomerates; LVMH; PPR
Group; Zara; H&M; Gucci; Hermes.
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