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AHHOTAUUMU

T. MegBegeBa

YnpaeneHYecKuii noaxoa K NOHMMAHMIO CYLLIHOCTM MAPKETUHIA: TPAKTOBKA A PYKOBOAUTENEW npea-
npuaTUn

B CTAaTbe pOCCMOTpeHbI BOMPOCHI, CBA3AHHbIE€ C CYLLIHOCTbIO 4] onpeneneHMeM MGpKeTMHrG. ABTOP I'IpHJJ,ep)KHBGeTCSI no3u-
LMM, YTO K ONpeaeneHmio MOPKETUHIA HEO6XOAMMO NOAXOAMTL HO OCHOBE ABYX MOAXOAOB: MOKPO3KOHOMMYECKOTO M yNnpas-
JNIeH4YeCcKoro,; I'IpM 3TOM HOCHeAHHﬁ HGMGOHee )’,D,OGeH Ansg NOHMMAHHUSA MCIpKeTHHI'G U ero UCnoJib30BAHMA B I'IpOKTM‘ieCKO;i
[eATeNnbHOCTM NPEAnpPUATUIA MU OPraHU3ALMM.

KJ'IIO'-IeBbIe cnoBa: MOpKeTMHI’; MEHEeOKMEHT,; onpeneneHMe MGpKeTMHI’G; CYLWHOCTb MGpKeTHHrO; noaxoppbl, I'IpHHLIMI'IbI
MapkeTuHra.

A. lleBueHko

Poccuiickomy MapKeTUHry, Kak ioHowe, ot 15 oo 19 ner

B atoM cTraTbe AOKA3bIBAETCS, YTO MAPKETHUHT B Poccum pa3BMBaETCA NO KOHUENUNHM MAOPKETUHIra npoaax, C6bITG B COOTBET-
CTBMM C KOHLENUMEN MHTEHCMPUKALMM KOMMEPYECKMX yeunuid. Mbl He poTarMBaem Ao MmapkeTuHra notpeburens, Tem 6o-
nee MapkKeTuHra 3.0. nOBTOMY BCe€ AUCKYCCUU, XOTUM Mbl TOFO UJIM HET, COCKAJIb3bIBAIOT C MAPKETUHIra no1'pe6menﬂ HQ
obcyxaeH1e TeM MOPKETUHIA NPOAAX.

KnioueBble cnoBa: MapKeTHHT NPOAAX; MOPKETHHT cObITA; KOHLENUMS MHTEHCUPUKALMM KOMMEPYECKMX YCUIUI; Map-
KeTUHr noTpeburens; mapketunr 3.0.

K. Xanmora

Kak npopasanu PoguHy: 6ecnonesHblil GpeHANHI POCCUIACKUMX FOPOAOB

B nocnepHue natb-wects net Poceunio oxeatuna maccosas uctepus — 6peHanHr tepputopuii. Hesbicokas uena 6penautra,
30sIBIEHHAS HO TEHAEPAX, C OAHOM CTOPOHbI, BbI3bIBAET HEAOYMEHHE Y SKCNEPTOB, C APYTOM CTOPOHDI, No3sonseT 0cobo
He BONHOBATH FPAXACH, HA YbM AEeHbrM 3TOT BeccMbicneHHbIM 6peHanHr npoBoauTcs. MHe 6bl XOTenoch BbICKA3ATh CBOIO
TOUKY 3pEHMs O TOM, Hackonbko 3¢ dekTneHO aenats 20 BapuanTos norotnna ropoga 3a 200 000 py6neit 1 Bo ckonbko
B AeHcTBMTENBHOCTH OBolaeTcs BpeHauPOBAHME FOPOAOB HANOTONATENbLMKAM.

KnioueBble cnoBa: tepputopuanbHbiii GpeHaMHr; 6peHANHT ropoaos; MMMAX ropoaa; BloaxeT; Hanoru; 3¢pdeKTUBHOCTb
TeppuTOpHAnbHOro GpeHamHra.

WU. Pomanosa, E. Hockosa

UccnepoBaHMe KOHBIOHKTYPbl MEXXAYHAPOAHOIO PbIHKA OGPA30BATENbHBIX YCIYTr: METOAUYECKUI noa-
XopA u ero anpo6auus

B cratbe npeacTaBneH METOAMHECKMI NOAXOA K MCCIEAO0BAHUIO KOHBIOHKTYPbI MEXAYHAPOAHOrO pbiHKA 06pasosarens-
HbIX ycnyr. D,GHG XGpOKTepHCTMKCI npouecca UccnegoBaHusa KOHBIOHKTYPbI Me)K.El,)’HGpOJJ,HOFO PbIHKA 06p03OBGTeJ1beIX
ycnyr: U3JI0XKEeHHe I1p06ﬂthI, u.eneﬁ U 30404 nccnegoBaHus; Bbl60p npoekrta nccnegoBaHMs,; MeToabl npoaeneHml nccne-
LOBAHMS; anroput™ cbopa m aHanmsa cobpanHoi nudopmaumu. MNpeacrasneHs HANPABNEHUS UCCNEAOBAHUS MEXAYHA-
POAHOro pbiHKa 06pG3OBGTeJ1beIX ycnyr. anBeAeHG OI'IpOGGLIMSI MeToamyeckKoro nogxopaa.

KnioueBble CIOBA: KOHBIOHKTYPQ; MEXAYHAPOAHbLIMA PLIHOK; METOAMYECKMIM Noaxon; obpasosaHue.

A. UsaHoB

CrnopTUBHDLIA MAPKETUHTI KAK KOMIMJIEKC MAOPKETUHIOBbIX KOMMYHUKALUA HA PbIHKE TOBAPOB U YyCnyr
cnoprta

B cratbe packpbiTo cogepXaHMe MAPKETUHIOBbLIX KOMMYHMKALMM CIOPTMBHBIX OpraHmM3saumi. Paccmotpena mogens map-
KETUHIOBbIX KOMMYHMKALMM SIMCM 1 ee ocHOBHble cocTaBnsoLWMeE.

KnioueBble CroOBA: MOPKETUHIOBbIE KOMMYHMWKALMM; CNOPTUBHAS OPraHU3dLMs; TOBAPLI U YCITYTM COPTA.

I0. F'y3seeBa

MapkeTUHroBbI MEeXAHN3M YCUJIEHUS NIOSJIBHOCTU PO3HUUHDbIX KJIMEHTOB KOMMEpP4YecKoro 6aHka
Crarbs nocesaleHa pGBpOGOTKe AeﬁCTBeHHOI'O MexXaHU3Ma ynpassieHHA NosSIbHOCTbIO PO3HMUYHbIX KIIMEHTOB 60HKG cy4e-
TOM 0COBEHHOCTEN MHCTPYMEHTOB MAPKETHHIA M OCOBEHHOCTEH NOBEAEHMs PO3HWYHBIX NOTPebuTeNnei GAHKOBCKMUX yCyr.
AKT)’GHbHOCTb JJ,OHHOﬁ CTATbM OGYCHOBHSHG TeM, YTO B COBPEMEHHbIX YCNOBUAX Bo3pocmeﬁ KOHKYpPEeHUNH rMABHOM 3apa-
Yei Nlo6oro 6AHKA CTAHOBMUTCS HE NPOCTO NPUBIEYEHME HOBBIX KJIMEHTOB, O MOCTPOEHME [OArOCPOYHBIX OTHOLLEHMH C NO-
CTOSIHHbIMU KJTMEHTAMM, KOTOPbIE SBNASIOTCS KIOYEBbIM ¢OKTOpOM YCHNeHUA KOHKYPEHTHbIX |'|O3MUM;1 60HKO.
KnioueBblie cnosa: NOANbHOCTb, KNUEHT 6GHK; NPUBEPXEHHOCTb;, NPOrpamMMma NosASIbHOCTHU.

Ten./dakc peaakuyuum: (495) 365 0255
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SUMMARIES

Tatiana Medvedeva, PHd in Economics, Professor of Marketing; Executive Advisor to the General Manager, «ZBO Dirill
Industries», Orenburg

Comprehensive Management Approach to Understanding the Basis of Marketing: Interpretation Guide
for Board and Executive Management

The article examines in depth the definition and principles of running effective marketing in organizations. The author takes
the position that marketing should be viewed from both macroeconomic and managerial points of view; of which the latter
is the most effective when applied in the day-to-day practices of running the companies.

Keywords: effective marketing; management, definition of marketing, principles of marketing, approach to marketing.

Dmitriy Shevchenko, Professor, Marketing and Advertising RSUH

Russian Marketing, as Well as Young Men, Between 15 and 19 Years Old

In this paper we show that the marketing concept is developing in Russia marketing sales, marketing, in accordance with
the concept of intensification of commercial efforts. We did not quite live up to consumer marketing, especially marketing
3.0. Therefore, all the discussions, whether we like it or not slip off the marketing consumer on the discussion of the topics of
marketing sales.

Keywords: marketing; marketing sales; the concept of the intensification of commercial efforts; marketing consumer;
marketing 3.0.

Kirill Halyuta, Freedomart branding company director general

Homeland is Sold Out: Useless Branding of Russian Cities

In the last five or six years Russia was captured by some kind of mass hysteria — branding of territories. The low price of
branding declared on tenders, on the one hand, causes expert’s bewilderment and on the other hand, allows not to excite
citizens, on whose money this useless branding is carried out. | would like to express the point of view about how effectively
it is to do 20 varieties of a logo of the city for 200 000 rubles and how much this branding really cost for the taxpayers.
Keywords: branding of territories; city branding; city reputation; taxes; budget; efficiency of city branding in Russia/

Irina Romanova, professor of the chair of marketing commerce and logistics Far Eastern Federal University, Vladivostok
Elena Noskova, Cand.Econ.Sci., associate professor of the chair of marketing, commerce and logistics Far Eastern Federal
University, Vladivostok

The Research of Conjuncture of Educational Services International Market: Approbation of the
Methodological Approach

The methodical approach to planning the research of conjuncture of international market educational services is displayed
in this article. Characteristics of the planning process of conjuncture international market educational services includes:
states the problem, purpose and obijectives of the research, choice of the project, methods of research, algorithm for
gathering and analyzing information. Describes the direction of international market research educational services.
Methodical approach has been tested.

Keywords: conjuncture; international market; a methodical approach; education.

Andrey Ivanov, Graduate student, St. Petersburg Institute of Management and Law

Sports Marketing as a Set of Marketing Communications in the Goods and Services of Sports

In the article the content of marketing communications sports organizations. A model of the marketing communications
SIMCM and its main components

Keywords: marketing communications; sports organization; sports goods and services.

Julya Guzeeva, graduate student, North-Caucasian Scientific Research Institute of Economic and Social Problems,
Southern Federal University

The Marketing Mechanism for Strengthening of the Commercial Bank’s Retail Customer Loyalty

The article is dedicated to the development of an effective mechanism for management of the bank'’s retail customer loyalty,
allowing for the marketing tools and features of the behavior of consumers of retail banking services.

The relevance of this article due to the fact that in modern conditions of increased competition the main task of any bank is
not just to attract new customers, but build long-term relationships with loyal customers, which are a key factor in strengthening
the competitive position of the bank.

Keywords: loyalty; a bank customer; commitment; loyalty program.
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